





Adaval, R., & Wyer, R. (1998). the role of narratives in consumer information 
processing. Journal of Consumer Psychology 7 (3): 208. 
Apple, T. D. (2008, December 31). The Daily Apple. Retrieved March 5, 2018, 
from Apple #360 : Confetti: 
http://dailyapple.blogspot.co.id/2008/12/apple-360-confetti.html 
Avisha, T. (2015). The Representation of Girl Power in Miley Cyrus' Apperances. 
Semarang : Unika Soegijapranata. 
Brown, A. (1998-2009). Creating Her Own Destiny: Anggun Cipta Sasmi. 
Retrieved March 21, 2018, from Gadflyonline: 
http://www.gadflyonline.com/home/02-04-02/music-anggun.html 
Chandler, D. (2017, May 07). Semiotics for Beginners. Retrieved March 21, 2018, 
from Signs: http://visual-
memory.co.uk/daniel/Documents/S4B/sem02.html 
Cirlot, J. (1962). A Dictionary of Symbols. London: Routledge. 
Clearly, M. (2015, June 28). bostonglobe. Retrieved March 19, 2018, from The 
history of the high heel – and what it says about women today: 
https://www.bostonglobe.com/ideas/2015/06/27/high-heels-symbol-
misogyny/wGGdJ1R5kNxw0QRtHEE7UL/story.html 
Cortese, A. J. (2008). Provocateur : Images of Women and Minorities and 
Advertising. Maryland, USA: Rowman & Littlefield Publishers, Inc. 
Coschedule. (2016). The Ultimate Guide To Using Color Psychology In. Color 
Psychology in Marketing, http://coschedule.com/blog/color-psychology-
marketing/?utm_mediu…tm_source=todaymail&utm_term=color%20psyc
hology%20in%20marketing. 
Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed 
Methods Approaches. California: SAGE Publication, Inc. 





Ekman, P. (2003). Unmasking The Face. USA: Library of Congress Cataloghg in 
Publication Data. 
Ekman, P., & Friesen, W. V. (1971). Constants Across Cultures in The Face and 
Emotion. Journal of Personality and Social Psychology. 




Fingerson, L. (2006). Girls in Power : Gender, Body, and Menstruation in 
Adolescence. New York: State Univesity of New York Press. 
Gearhart, S. W. (2005). Beauty and Modelling Careers. United States of America: 
The McGraw-Hill Companies, Inc. 
Gillis, S., Howie, G., & Munford, R. (2004). Third Wave Feminism A Critical 
Exploration. London: Palgrave Macmillan Ltd. 
Group, T. P. (1989). Interpreting Women's Lives; Feminist Theory and Personal 
Narratives. USA: Indiana University Press. 
Guerin, W., Labor, E., Morgan, L., Reesman, J., & Willingham, J. (2005). A 
Handbook of Critical Approaches to Literature. New York: Oxford 
University Press . 
Hanson, S. L., & White, J. K. (2011). The American Dream in The 21st Century. 
Pennsylvania: Temple University Press. 
Hawkes, T. (2003). Structuralism and Semiotics. New York: Routledge. 
Idrus, M. (2009). Metode Penelitian Ilmu Sosial. Yogyakarta: Penerbit Erlangga. 
Kusmayanti, L. (2015). Merida's challenge in becoming a third wave feminist in 
medieval time. Semarang: Unika Soegijapranata. 
Liestiatmaja, M. (2015). an Analysis of The Use of Emoticon in Blackberry 
Messenger. Semarang: Unika Soegijapranata. 
Lippa, R. A. (2005). Gender, Nature, and Nurture Second Edition. New Jersey: 
Lawrence Erlbaum Associates, Inc., Publishers. 
MacRury, I. (2009). Advertising. Abingdon, Oxon: Routledge. 
Madsen, D. (2000). Feminist Theory and Literary Practice. London: Pluto Press. 
58 
 
Magendra, S. (2008). Women's Role in Modern World. India: ABD 
PUBLISHERS. 
Merriam-Webster Dictionary. (1828). Retrieved from Merriam-Webster 
Dictionary: https://www.merriam-webster.com/dictionary/have%20to 
Olesen, J. (2018). Color-Meanings.com. Retrieved from Color-Meanings.com: 
https://www.color-meanings.com/color-symbolism-in-literature-what-do-
colors-mean-in-literature-and-poetry/ 
Peirce, C. S. (1955). Philosopical Writings of Peirce (Selected and Edited with an 
Introduction by Justus Buchler). New York: Dover Publication, Inc. 
Press, S. (2011). Gender Roles and Equality. Pasadena, CaliforniaL;Hackensack, 
New Jersey: Salem Press. 
Riyandari, A. (2014). Indonesian Women's Narratives on Travel for Leisure. 
Semarang: English Department - Faculty of Language and Arts Unika 
Soegijapranata Semarang. 
Sastriyani, S. H. (2008). Women in Public Sector. Yogyakarta: Tiara Wacana. 
Shaumyan, S. (1987). A Semiotic Theory of Language Advances in Semiotics. 
Indiana: Indiana University Press. 
Shuman, A. (2006). Entitlement and empathy in personal narrative. Ohio: John 
Benjamins Publishing Company. 
SK-II. (2015, November 2). Youtube. Retrieved November 29, 2017, from 
Youtube: https://youtu.be/xyrfqUTho7g 
Smith, A. L. (1999). Girl Power: Feminism, Girl Culture and Popular Media. 
Texas. 
Tampubolon, B. M. (2014). The Girl Power in the Way of Lady Gaga's Dressing 
on Her Perfomances. Semarang: Unika Soegijapranata. 
Wibowo, D. E. (2011). PERAN GANDA PEREMPUAN. Pekalongan; Jogjakarta: 
MUWÂZÂH. 
Zaslow, E. (2009). Feminism, Inc. : Coming of Age in Girl Power Media Culture. 
New York: PALGRAVE MACMILLAN®. 
 
 
